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These are in fact uncertain times; however, as Glenn Llopis (pronounced ‘yō-pēs) 

can attest to, during uncertain times great leaders are made. With a market 

comprised of fickle consumers and workplaces brimming with employees who have 

an identity crisis, Mr. Llopis, has a vision for the workplace of the future that 

embraces change and diversity, inspires college and university students to become 

21st century leaders and shows corporations and small businesses how to continue 

to grow in a fast-changing global marketplace.

GENEROUS PURPOSE. CIRCULAR VISION. CULTURAL PROMISE.

Born and bred in the U.S. while at the same time deeply aligned to his Hispanic 

heritage, Mr. Llopis has launched a successful entrepreneurial and corporate career 

that spans two decades. It is this multifaceted background that has helped him set 

myriads of sales records as well as provided profitable business strategies to food 

and beverage industry giants such as Frito-Lay, ConAgra Foods, Costco, Safeway, Kroger, Kraft Foods, PepsiCo, 

Wal-Mart, Sysco, and many others. 

Additionally, Mr. Llopis has consulted with major corporations on human capital development – specifically 

Hispanic talent – demonstrating how to best harness and leverage the power of this diverse workforce for a 

successful and sustainable future. Mr. Llopis is trailblazing the way for a new generation of Hispanic leaders to 

change the workplace culture to one that embodies both success and significance. To start turning around society, 

Mr. Llopis believes, you first have to turn around people, by empowering them to discover their full potential.
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IMMIGRANT PERSPECTIVE. ENTREPRENEURIAL SPIRIT. PASSION.  

The Immigrant Perspective on Business Leadership and Innovation

Most leadership programs are tactical and tired. Companies must either figure out how to include the voices of 

all their workers into the organization in real ways, or they will miss out on the biggest demographic shift. That 

means missing out on markets, customers, employees – their future. Mr. Llopis works with organizations to 

develop authentic leaders that utilize the natural skill-sets and characteristics inherent in their Hispanic cultural 

roots. The workplace must allow their Hispanic employees to unleash their imagination, their innovative genius, 

and their passion. Finding employees who can do that and can embrace an uncertain future is key for America’s 

– and the world’s – economic success going forward. Mr. Llopis offers insightful, high-energy commentary on 

current news with his unique immigrant perspective and passion. He focuses on workplace, leadership, and 

entrepreneurial/intrapreneurial issues. Mr. Llopis has provocative, authoritative things to say about many 

workplace issues including generational conflict, the economy, the war for talent, entrepreneurial concerns, 

environmental issues, multi-national issues, diversity and inclusion, and the uncertainty about the future. He 

believes in an ethical, innovative vision of the future that will lift people of all kinds and in all places. Hispanic 

employees must shift their thinking from the organization as provider to the organization as enabler.

 C-Suite Executives • Small Business Owners/Entrepreneurs • Corporate Professionals • College/University Students 

KEYNOTES EXECUTIVE
COACHING ROUNDTABLES TRAININGS

SPEAKING FORMATS

TARGET AUDIENCES



CENTER FOR HISPANIC LEADERSHIP
THOUGHT LEADERSHIP • HUMAN CAPITAL • BUSINESS STRATEGY 

TOPICS OF EXPERTISE

Discover Your Hispanic Leadership

Impact and Influence
Awakening the Latino Factor

Why the Political World

Must Pay Attention to Hispanics

Capturing the Hispanic Market Will 

Require More Than A Total Market Strategy

Personal Branding is A Leadership 

Requirement, Not a Self-Promotion 

Campaign

Diversity Management is Outdated 

and Demands a New Approach

Latinas Must Dive In,

Not Just Lean In 

What Is Your Workplace Dot?  

Your Career Success Depends On It

Converting Cultural Intelligence 

in Increased Employee and 

Consumer Engagement

The Immigrant Perspective on 

Business Leadership

The Six Reasons Hispanic Leadership 

Will Save America’s Corporations

How to Enable Your Employee Resource 

Groups into a Powerful Advancement 

Platform

The Most Undervalued Leadership

Traits of Latina Leaders

Hispanic Brand Strategies Most

CMOs Fail to Execute
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WHAT AUDIENCES SAY

“Glenn’s vision to empower and expand the influence of the Hispanic community as an economic development force in 

America is both innovative and ahead of its time.  He will serve as an important voice that will transition the identity of 

Hispanics into the new mainstream.”

Kelly Wright,  Co-host on Fox News - America's News Headquarters

“Glenn Llopis cares deeply about the Latino community. His work has been a cornerstone to the success and 

advancement of Hispanics in America – including myself.” 

Nick Valencia, Weekend Correspondent & National Desk Editor - CNN

“Always just a bit ahead of the curve, Glenn possesses uncommon and essential insight into the needs and wants of the 

diverse Hispanic community in the United States. He is a trusted and valuable resource.”

Jamie Reno, Award-winning Journalist 
Newsweek/The  Daily Beast, The New York Times, Los Angeles Times, USA Today, MSNBC

“In our challenging and uncertain times, Glenn presents clear and positive lessons for a new form of enlightened business 

- one that addresses both the professional and civic responsibilities of his audience.” 

Adlai Wertman, Professor of Clinical Management and Organization, Founding Director of the Society and Business Lab, 
Marshall School of Business, University of Southern California

“Glenn’s entrepreneurial acumen and sentience are genuine, infectious, and disarmingly engaging. Welcome his “Cuban 

fusion”, which has the impetus to transform global business into global living: passion + sensitivity + a sustainable legacy - 

for a brand or a believer.”

Anthony L. Almada, Founder-EAS Nutrition

“As someone who has dedicated his life to the study and practice of innovation and corporate entrepreneurship, I am 

reminded constantly of the power of serendipity. What Llopis points out eloquently is that we can all do things to enhance 

the likelihood of serendipitous events by intention, awareness and presence.”

 Dr. Robert C. Wolcott, Professor of Corporate Innovation and Entrepreneurship at Northwestern’s Kellogg School 
of Management

“Glenn’s vision and message of how to best embrace innovation is eye-opening, amazing, wonderful – can’t

put together enough adjectives to describe it. It’s life-changing. I believe that Glenn is on the cutting edge

of a paradigm shift in how we view business and our contributions to the world.” 

Karen E. Klein, Bloomberg BusinessWeek

For corporate testimonials please visit www.CenterforHispanicLeadership.com

To learn more about Mr. Llopis and his game-changing thought-leadership tailored to developing Hispanic 

talent and helping non-Hispanics lead their Hispanic employees, please contact Annette Prieto

at 949-387-2609 or via email at aprieto@CenterforHispanicLeadership.com


